facebook

fanmarketing

Wie ben ik?

’ @PeterMinkjan
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FacebookPro.nl

Meest vooraanstaande* Facebook marketing |
Nederland
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Facebook Marketing Platform
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David Kirkpatrick was handed the kay:

fo the Facebook kingdom — the resull

urd of its phenomenal rise
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DAVID KIRKPATRIC

[ Welcome to Thefacebook ]
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8 jaar later: 1 miljard gebruikers
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Page Views

Facebook wins one of every five page views
January 2012, US Market
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De gemiddelde Facebook gebruike

Average

Facebook
User

7 uur en drie kwartier per
maand op Facebook
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Facebook in Nederland

country: Netherlands 5759 840

~ @ Cemagractacs QA0

Demographics

Market
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64% groei in Nederland in 2011
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Mobiel gebruik stijgt hard

33% Facebook verkeer is mok ‘|
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Jullie hebben al content

1 30eace banang Fasom

12-3-2012

10



12-3-2012

. J »
T T -
agpiaaiais o H
Lus3issans I gob
— \/ - \
ol :
" " A % -
B35 dvea N sabinansdasrs

11



Belangrijkste stappen

A Weten

A Luisteren @
A Bepalen @ @
A Bouwen @

A Activeren

A Analyseren
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LIKECONOMICS
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Wat is Facebook niet?
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Wat is Facebook wel?
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Sociale digitale centrum

Conversaties E
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STORYTELLING

Facebook Marketing Platform
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Het draait niet (alleen) om aantal fans

Een like is pas het begin AE
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- Pa' W ' I Weekly Tutal Beach

e | Ceganic”
Page Posts ‘ - .
All Tost Types = u . Vil
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Facebook Marketing Platform
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Sport heeft meeste interactie

TOP 10 FACEBOOK INDUSTRIES BY ENGAGEMENT RATE ¢
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Grootste
Nederlandse pagina
op Facebook?
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Meeste interactie op
Facebook?
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Binnenkort Timeline?
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Maak gebruik van de maximale afmeting
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Welkomstab

Manchestar Usited  Welcsrmm
!
¥ %
* a o
fl

LIVERPOODL FC 1,008,543
NEEDS YOU.

onverteer bezoekers in fans
(73% verbetering)

Overige mogelijkheden

A Nieuwsbrief

A Youtube

A Twitter

A Laatstenieuws
A Fanshop

A Huisregels

A Etc. Etc.
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